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EYLARA SELIGMAN

Anna Handzlik considers herselfin job heav-
en. Every day, she works with her best friend—
soon-to-be-husband Jordan Sekulow—to con-
nect people with their political causes.

Handzlik has just begun a transition to
the American Center for Law and Justice’s
new media team. In her position, she will
be blogging, working with social media, and
signing on as a regular commentator for the
Jordan Sekulow Show on satellite and broad-
cast radio stations to discuss developments
in new media and how they relate to the po-
litical landscape.

Sekulow and Handzlik are getting married
next month, but she isn’t worried about work-
ing so closely with her fiancé.

“Ilook at it more like, it’s the way my life is
moving,” she said. “I'm working with my best
friend on things that we both care about.”

Handzlik hopes to use social-media tools
to raise awareness for the issues important to
the ACLJ, and to reach both a younger and an
older audience at cnce.

Social mediais usually used by people ages
30 and younger, she said, but many ACLT sup-
porters are in an older age range. She wants
to reach that group by showing them how on-
line tools such as Facebook and Twitter can
connect them more directly to the projects
they care ahout.

Through innovations in new media, Hand-
zlik wants to “activate 2 group of people that
isn’t currently giving information through so-
cial networks,” she said, “and help them de-
velop a relationship online so that they feel
like they can connect with ACLJ directly”

She moved to ACLJ from Engage, a new-
media firm that serves conservative candi-
dates, where she worked as online-marketing
manager for Senate and gubernatorial races
since 2004,

At Engage, Handzlik focused on social-
media efforts and all-around outreach for cli-
ents such as former GOP presidential candi-
date Tim Pawlenty’s Freedom First PAC.

She worked closely on several innovative
social-media initiatives, such as the “I Voted
Badge” campaign. Handzlik also worked on
Multiply, a tool she describes as “like Four-
square but for politics™ Supporters sign up for
Multiply on z client’s website; whenever they
post anything on Facehook or Twitter that re-
lates to that client’s campaign, they rack up
points that lead to badges.

“It’s an awesome way to get everybody
geared up online,” she said of the program.

Handzlik  alsc
helped to create cn-
line pledges and pe-
titions that make
candidates and cli-
ents more acces-
sible—when  sup-
porters  type in
their information
and ZIP code, the
tool will autornati-
cally generate con-
tact  information,
including Face-
book and Twitter
accounts. This en-
courages support-
ers to contact their
representatives to “make z difference, make
a change,” Handzlik said.

She made the switch to ACLJ to focus
more specifically on the issues she is pas-
sionate about within politics and social
media, from the debate over the cross at
Ground Zero to issues involving health
care reform.

Handzlik graduated from George Wash-
ington University, where she majored in po-
litical science. She also was a Web producer
for about & year at Politico, where she said
she learned a lot about the relationship be-
tween politics and new media, before sign-
ing on with Engage.

“I want to bring what I learned at En-
gage over to the new-media team at ACLJ s0
that we can utilize online tools [to] clearly
convey the things that we are fighting for,”
Handezlik said. ®
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Dutko Triumvirate

Following its acquisition by Grayling—a
subsidiary of London-based :communica-
tions behemoth Huntsworth—Dutko Gray-
ling has named Joanne Zurcher, David
Murray, and Jeff Anders co-managing
directors of its federal government affairs
division.

Zurcher was previously an analyst at the
Health Resources and Services Administra-
tion. A former director of legislative affairs at
Americans for the United Nations Population
Fund, Zurcher has also served as an aide to
Reps. Robert Andrews, D-N.J, and Caro-
Iyn McGarthy, D-N.Y.
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Murray arrives from Booz Allen Hamilton,
where he was a consultant. Before that, he was
a senior adviser to the National Telecommu-
nications and Information Administration, an
agency in the Commerce Department. A for-
mer vice president of government affairs for
the Satellite Broadcasting and Communica-
tions Association, Murray launched his career
as a legislative assistant to Rep. Sam John-
son, R-Texas.

Anders has operated his own government-
affairs consultancy for 16 years. He was previ-
ously legal counsel to the Senate Committee
on Labor and Human Resources—a precur-
sor to the Health, Education, Labor and Pen-
sions Committee—and was legislative coun-
sel to the Senate Budget Committee.

Muscovite-to-Be

The White House on Wednesday formally
announced its intention to nominate Mi-
chael McFaul to be U.S. ambassador to
Russia. The announcement had been ex-
pected since May, when word of the selec-
tion leaked to the press.

A professor at Stanford University and a
fellow at the Hoover Institution, McFaul is a
scholar by trade, not a diplomat. Most recent-
ly senior director for Russian and Eurasian
affairs on the Nartional Security Council,
McFaul has been instrumental in President
Obama’s “reset” of Russo-American relations.
Christopher Snow Hopkins
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